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Iniroduction

Intention is what we wish to accomplish with our writing.
-- William Zinsser, On Writing Well
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When | wrote the original 52 Weeks of Blogging Your
Passion, | wrote it with a view towards practical
blogging tips for artists & crafters. The book was met
with rave reviews but many questions were left
unanswered.

How do | get more blog comments?

How do | write about challenges & struggles in my
business?

How do I create a sense of community around my
blog?

Since then, my own blogging style has changed
dramatically. And | have many opinions on those
questions and quite a few more.

| see my own blogging now as more artistic, much
more of a story - whether individual posts or the
narrative as a whole.

And so, I've sought to bring that blogging style - and
my techniques for addressing the above questions -
to you in this book.

My intention for this book is to create both inspiration
& a blueprint for you to create blog with purpose. My

intention is to help you identify that purpose that
explore it with your readers needs in mind. My
intention is to help you create a work of real value
through your blog. And | intend for that value to be
felt in your own life & in your own business.

In This Book

The main section of this book is divided into 12
months. Each month highlights a different way to
engage with readers, encourage conversation, and
stretch your blogging style to benefit your life or your
business. Each month, as a time frame, is not meant
to be taken literally but merely as a way to organize
the information in your mind.

Each month contains 4-5 prompts to help inspire blog
posts that get beyond the average “how | spent my
day” or “what | had for lunch” and get into real
introspection & storytelling that help you craft a
compelling message around your personal brand.

Finding your voice and exploring your unique
perspective on these writing ideas will help you build
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community, engage readers, and create a sense of
excitement around what you do.

Use these prompts to inspire new ideas. Or, take an
existing idea and find a prompt to take it to the next
level. The possibilities are only limited by your
willingness to engage with your blog and
communicate with the world.

Best of luck to you as you start the journey towards
having a compelling and life changing blog.
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The Month of
Invitation

What should young people do with their lives today?
Many things, obviously.

But the most daring thing is to create

stable communities in which the terrible disease of
loneliness can be cured.

--Kurt Vonnegut
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Writing a blog is not a solo act. Writing a blog is
about forging a community out of passersby. It’s
about weaving with people - over, under, through the
warp and weft of your common interests.

Writing a blog is not a monologue. It’s a
conversation.

But in order to have conversation we have to invite
people to join in our journey. We must invite people
to walk alongside us as we create opportunities for
discovery, inspiration, and purpose. Without fellow

journeymen, our blogs are lifeless.

So for this month, consider how you will extend
an invitation to those who you will meet along the
way.

The easiest way I've found to create a sense of
invitation is to use shared experience. What do you
share with these readers that you seek to find? How
will they know that they’re in the right spot once
they’ve stumbled upon (perhaps literally) your site?

Once you’ve established shared experience, you
must establish a shared problem or need. You may
have already worked through this problem. You might
be on the other side looking back to help others over

the hurdle. But you can relate to the feeling of
helplessness that your potential readers feel.

Use that feeling - and the problem it comes from - as
an invitation.

If you’re a brand new blogger, you may start with

your friends & family. Look to them to help to help
send out the invitations. Ask them who they know
that shares your experience & has the needs you
hope to fulfill.

Even our friends & family have powerful tools - email
and Facebook - for recruiting people for your new
community.

If you’ve been at this for a bit and are struggling to
find more people to invite to your community,
consider looking outside your niche & network. Join
others communities, participate in new networks, and
form new alliances to spread your invitation far &
wide.
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Evangelizing vs. Recruiting

“It is vain to talk of the interest of the community,
without understanding what is the interest of the
individual”

--Jeremy Bentham

Chris Guillebeau talks about build an empire by
recruiting an army. Not by evangelizing. What'’s the
difference you ask? Smart question.

Here’s how | see it:

When you evangelize, you stand on the street corner
and you yell at strangers as they pass you by. Your
message may be fresh & truthful & compelling - but
no one ever knows because you’re just another crazy
yelling “the end is near.”

When you recruit, you ask your buddy to tell his
buddy to hell his buddy about your ideas, about what
you have to offer the world. It takes enthusiasm,
authenticity, passion - and a commitment to building
a network. But the hard part - communicating
authority - is done for you by virtue of your network.

So how do you go about recruiting? You ask. You
extend the invitation.

Evangelists don’t ask - they just tell.

Provide Something of Value

The easiest way to recruit people, make them loyal,
make them want to act is to offer something of value.
Value can wear many disguises.

Entertainment is valuable.
Knowledge is valuable.
Inspiration & motivation are valuable.

Underneath it all, value is what gives someone a tool
they can use in their own lives. Even entertainment is
useful and valuable because it gives us something to
remember when we are in a rut or feeling gloomy.
Knowledge is a tool for producing great things. And
inspiration can change someone’s life - even if just
bit by bit.
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When you have something valuable to offer,
extending an invitation becomes easier. No, people
don’t really want to read your blog if all it contains is
self-promotion or details about your daily life. But
frame those things with value and people will climb
over each other to read and comment and share.

What value do you offer to your readers?

Friends break out of their comfort zone to give you
what you need.

Love is something to CELEBRATE.

There is courage in community.

--Danielle LaPorte
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Resources & Post Ideas

Week 1 - Describe the mission of your blog as a
journey. Go beyond just listing your goals or
inspiration. Frame the purpose of your blog as a path
from Point A to Point B, describe the actions you will
be taking on the path, and imagine what your
destination looks like.

End your post with an invitation to join you on this
path and a call to action to subscribe to your blog.

Click for additional information on mission
statements.

Week 2 - How can your readers help you reach your
destination? Consider one simple thing your readers
can do to help you reach your goals and make things
happen. Then ask them to do it.

Extra points if you ask them creatively.

Week 3 - Answer the question | posed earlier: What
value do you offer to your readers? Write this up as a
free report, zine, ebook, manifesto... Create an digital
art download, an infographic, a video, a slideshow...

Summarize your value in a highly shareable form and
ask your readers to share it with their network.

End your post with a call to action to join your email
newsletter list.

Week 4 - Provide content that challenges your
readers to act on their own behalves. Inspire &
motivate them with a story they can relate to. Invite
them to take similar steps to what you have.

End your post with a call to action to perform the
challenge and then report back with the results!

52 More Weeks of Blogging Your Passion by Tara Gentile | page 10


http://www.handmadeinpa.net/2009/04/the-hip-blog-challenge-episode-1/
http://www.handmadeinpa.net/2009/04/the-hip-blog-challenge-episode-1/
http://www.handmadeinpa.net/2009/04/the-hip-blog-challenge-episode-1/
http://www.handmadeinpa.net/2009/04/the-hip-blog-challenge-episode-1/
http://blenza.com/linkies
http://blenza.com/linkies

The Month of
Authenticity

If you approach your writing that way you’ll find that there are no limits to how off the wall you can get
with your ideas. If your post seems like you've really lost your damn mind, then I'm willing to bet, that’s
one where you want to push publish. It’'s those posts where I'm thinking “I can’t believe I’'m going to
publish this” where | get a ton of comments and engagement from my reader base.

-- Srinivas Rao
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How can | blog if I'm not a good writer? Do you
talk? Do you talk about what you do? what you love?
Do you get excited when you tell people about the
things that are important to you?

If given the chance and a friend who will listen, could
you talk for hours about the things you are
passionate it?

You can blog.

Writing a blog is not about perfect grammar. Thank
god. Writing a blog is not about writing like a
journalist or even the less-than-readable columnist
from your local paper. Writing a blog is about
communicating your passion to an interested
audience.

Most blogs fall flat because the writing is flat. There is
no passion. There’s no conversation. There’s no
authenticity. Even if you deliver useful information,
your blog could fail because there’s no “you.”

You’ve got to put the “u” in useful.

P

Truly authentic blog writing creates a personality
around information or entertainment. It is born of the
passion you have for your subject and the
enthusiasm you have for your readers. If you lack
either of those things, try blogging about something
else.

Identifying Your Purpose

...authenticity and purpose and self are
found in your desires.

| believe that. Desires are great guides.

-- Kelly Diels
So, what makes your heart sing whenever you talk
about it? What gets you all hot & bothered? What
topic turns you on?

Great. Now what do you want from that topic?

Is your desire to build a tribe? Is your desire to enact
change in the world, your local government, your
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family? Is your desire to sell your art or service or
widget?

Knowing what you want is key in knowing how to get
there. | think the whole idea of “it’s about the
destination, it’s about the journey” is a lie. Yes, we
must enjoy the journey - we should savor it - but in
the end, our journey is shaped by knowing where we
want to go.

If you’re not in touch with your desires, you cannot
determine your purpose. If you have no purpose,
your blog - or writing of any kind - will seem self-
centered at best and downright pointless at worst.

So what do you desire? What is your purpose for
writing this blog? What is your destination and how
does your blog provide a road map for getting there?

So many questions... but it’s important to give each
one weight. If you skim over the answers, you lose
out on a chance for finding authenticity.

Getting More Comments

One of the questions most often asked about
blogging is “how do | get more comments?”

There is no easy answer to this, especially in the day
and age of social media. The conversation about our
blogs has exploded and now occupies multiple social
networks like Twitter and Facebook. You can’t control
where people talk about your blog, so don’t even try!

But writing with authenticity - from the heart, from the
soul, from the gut - is one way I've found generates
more comments directly on my blog.

The more real & gritty a blog post, the more
comments | receive. | never write for sheer shock
factor and | always consider my audience carefully in
these pieces. But in the end, | get down with my
authentic self and we jam. And that creative act, the
creation of words & images that come directly from
my soul, inspire more blog comments than anything
else.

Instead of people absorbing my post & moving on or
merely skimming & forgetting, people are compelled
to respond & react. They are moved to create
something authentic themselves. A connection has
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been made and they do the next logical thing.
Comment.
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Resources & Post Ideas language. Keep the flow of conversation authentic.
Hit publish! Click for an example.

Week 5 - Have a conversation with a friend about
your blog’s topic. Let your friend ask you questions
and then sit back & listen while jotting down key
phrases that stand out to them in what you say.
Create a blog post based on one of those key
phrases.

Week 6 - Describe a key event in crafting the big
idea for your blog. Be sure to fully describe the
characters and rise & fall of action in the story.

Week 7 - Write a post in “stream of consciousness.”
Allow your mind to wander around your topic. When
you’re done writing, check over your work to add
formatting where it makes sense. Hit publish!

Week 8 - Discuss your life’s desires as they pertain
to your blog. What will the blog help your
accomplish? How does your blog affect your daily
life?

Week 9 - Have an online, instant message style
conversation with a friend about your blog topic.
Copy & paste the conversation into a blog post &
clean it up for grammar, understanding, and
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The Month of
Utilidy

Blogging is best when it is insanely personal & ridiculously useful.
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When you first heard of blogging, you were probably
told it’s like an online journal. If you’ve been around
the internet block for a bit, you probably remember
livejournals where angsty teens & goths &
philosopher majors spilled their guts to a faceless
audience.

You might also think of blogs where moms record the
daily pooping schedule of their children. Or where
dudes talk about their daily dealings with fantasy
spots in a semi-lucid fashion.

But someone - perhaps yourself - told you to start
blogging and so you did.

Regardless of its shady past.

Blogging has evolved from this online dear diary
format into true digital publishing. The blogs that
garner the most attention from the outside world are
not those that fit the old stereotypes, they are the
blogs that are nearly indistinguishable from
magazines & newspapers.

Blogs - all digital publishing - have a quite limited
purpose:

to entertain or to inform or to inspire

If you’re blogging to market yourself or your products,
it’s important to remember that - unless you’re Steve
Jobs - your products will not garner attention unless
you give people a reason to give them attention.

And really, Steve Jobs learned that lesson a long
time ago.

To create a community around your blog (or yourself
or your products) you must give people information &
ideas that are useful in their daily lives. If your blog
posts don’t give people an “a ha!” moment or a
chuckle that brightens their day or a fact their can
use to solve a problem, people won’t share your
articles. And to grow your blog, you need people to
share your work.

Writing with utility is about writing to be shared.

Writing with utility is about helping people while
helping yourself.

Using Your Audience

The easiest way to find out what is useful to your
audience is to ask them. If you already have an
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audience, this might be as simple as posing a
question on a social network or directly on your blog.
If you’re just starting out, you may need to look
elsewhere.

Consider who your ideal customer/client/reader is.
Where do they hang out online? Where do they hang
out in real life? Do you know people who fit this
description? Go to where they are - virtually or in
reality - and observe.

What are they talking about? What problems &
qguestions are they discussing?

Do you have answers for these questions?

Writing useful posts for your blog is at the
intersection of your knowledge & interests and others
needs. When you can combine your passion with
what other people are looking for, whether it’s
inspiration, entertainment, or information, you are
creating the goodwill it takes to get a reader to share
your blog with a friend.

Who's Going to Listen to Me?

A lot of people. When writing for the general public,
it’s safe to assume that, while there may be many
people out there who have more knowledge or
expertise than you do, there are just as many - if not
more - that have much less expertise than you do.
You can write for those people and you can write for
your peers too. That’s a big audience!

There are also people who will read your utility posts
because they strike a chord. Your personal voice,
your personal experience, may communicate a
message or lesson in a way that people have never
heard before. Your passion may be what separates
ignorance from understanding.

Your audience relies on you to create a personal
experience out of useful information.

And that is why they read. That is why they listen.

Your readers also listen because you command
authority. Or ask nicely for authority. You write with a
strong, personal voice. You avoid phrases like “in my
opinion” or “| think that.”
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Your authority is backed up by social proof:
comments, tweets, Facebook posts... Your readers
know that your network respects you and admires
your unique contribution to the blogosphere.

If you lack confidence or don’t have much
established authority, try to breathe it in before you
start every blog post. Embody the blogger you want
to be and not the blogger you fear you are.
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Resources & Post Ideas

Week 10 - Create a post that highlights one new idea
or advance in your field. Try to gather a few
perspectives and then add your own opinion.

Week 11 - Share a “how t0” post on a very specific
technique. No matter what your profession, topic, or
lifestyle, we all use techniques that we’ve perfected
and made our own. Showing a step-by-step on one
of your favorite techniques is a great way to get links,
pique interest, and gain search engine ranking.

Week 12 - Craft a post that features 5 resources you
can’t live without. Whether blog posts, books, tools,
products, etc... share what works for you in your life
or business.

Week 13 - Feature a definition or explanation for a
commonly misunderstood term in your field. Give

your own opinion on its meaning & usage and then
invite others to share their experience of this term.

Week 14 - Look back through blog comments and
discover a question that a reader asked that you can
answer as a blog post. Link to that reader (if
possible) and offer your help & expertise to their
problem or interest!

s
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The Month of
iciency

Efficiency is overrated. Pursue meaningful adventure instead.
-- Chris Guillebeau
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If blogging is not your business, becoming an
efficient blogger is a must!

Of course, if blogging is your business, I'm quite
certain you wouldn’t mind learning to be more
efficient in the way you make money.

But | digress, blogging can be time consuming and
can also lead to distraction. Blogging can seem like
one of those things that can easily put aside when
you’re busy. It’s benefits, however, create little doubt
that it should be one of those things that you hang on
to even when the going gets rough.

So becoming more efficient keeps you growing,
keeps you on schedule, and keeps you motivated.

Keep Your Eyes Open

One of the keys I've found to becoming a more
efficient blog is to keep my eyes open and a note-
taking device near at hand.

The whole world will be fodder for blog posts if you
let it. If something catches you ear or eye, odds are

you can hook it into a blog post. If something inspires
a thought about your passion or if an idea makes you
wonder what your readers might thing, odds are you
can use it for inspiration.

Generally, | always have 3 things with me:
+ my notebook
» my iPhone
« My camera

| use my iPhone (or other electronic device) to create
very short text or audio notes. | also bookmark
websites or radio programs since much of my
inspiration comes by way of NPR.

| use my notebook to create longer notes or post
outlines. If ’'m feeling especially inspired, | might
write out the post in long hand.

And, of course, | use my camera to snap moments or
picture-ideas as | see them.

Being prepared for blog-worthy tidbits is half the
battle. If you’re blogging about your art or craft,
make sure you have these things in your studio. If
you’re blogging about your family, carry them in your
diaper bag or purse. If you’re blogging about your
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small business, keep them in the car or your home
office.

Don'’t let blogging inspiration fly in one ear & out the
other.

Use Your Resources

One of the best resources a blogger has is a back
pocket full of post formats. There are tried & true
ones that work for everyone:

- list posts

- quote posts

« picture posts

« link posts

But you can take those posting techniques and
create branded versions to not only make you more
efficient but help your readers identify regular
content.

For example, the gals at Kind Over Matter have a
weekly Friday link post called “Friday Lovelies.” The

last post of the week on Scoutie Girl is an image post

that features an inspirational thought.

Two other commonly overlooked resources are
right there are you own blog: your old posts &
your comments.

If you are in need of inspiration, look back through
successful posts on your blog. What questions were
left unanswered? What ideas did you leave
unexplored? You may have a slightly different
perspective now or another life experience to add to
the story. It’s okay to revisit posts - in fact, it’s a really
good idea.

Revisiting posts to further the discussion creates an
opportunity for a story arc on your blog.

Look in the comments on your most popular posts.
What questions or ideas can you address there? If
you answer someone directly, link back to them &
shoot them an email. They’ll love the attention and
could help you promote the post. These kind of posts
often generate even more dynamic discussion.
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Resources & Post ldeas camera or a snippet of audio to enhance the
experience.

Week 15 - Create a post based on a favorite quote.
How has this quote shaped your business or your
world view?

Week 16 - Revisit an old post that received a lot of
comments. Create a “part 2” based on the feedback
your received. What questions did you leave
unanswered in your post? How has your opinion
changed or strengthened over time?

My popular post, Embracing Abundance - Breaking
the Scarcity Mindset, is actually a “part 2” from an

earlier post that received a lot of reader interaction.

Week 17 - Create a post that tells a story with 3
pictures.

Week 18 - Use others comments to create a post
that features others words instead of your own. How
does what others have to say influence & strengthen
your blog?

Week 20 - Craft a blog post on the run. Use
something that stopped you in your tracks in
everyday life to create a short story that reveals
something interesting about you. Use your cell phone
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The Month of
Potential

Everyone has inside himself a piece of good news!

The good news is that you really don't know how great you can be,

how much you can love, what you can accomplish, and what your potential is!
-- Anne Frank
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A common question is what you’re supposed to blog
about when you’re just getting stuff together. Or when
you’re planning something big but nothing’s set in
stone. Or when you have big dreams but not much
accomplished yet.

You share your potential.

Sharing a sense of confidence and consistency on
your blog lets readers know that you trust in your
potential. There is no need to make excuses for a
business that is not meeting your expectations yet or
for posting about a situation than turned out
differently than was planned. The key is to blog with
a steady voice that communicates the potential you
see in your own plans.

Using your blog to embody a sense of confidence in
your business helps you to make plans a reality.
Carefully consider using phrases like:

« | think

« In my opinion

- Someday | want

o If 'm lucky

- Seems to me

« When | do this, then

These phrases or sentence structures may seem
polite but instead they give a sense of anxiety
surrounding what you have to say. Be direct. Be
focused. Be confident.

It’s hard to get readers to trust you when you don’t
exude your own trust in your potential to do great
things. Even when you blog about obstacles or
struggles, it’s important to keep a tone that exudes
confidence in your ability to turn things around. When
you blog about difficulty, always consider the future.

It’s an important blogging and, yes, an important life
lesson. It’s not necessary to be sunshine & roses all
the time but it is important to embrace your own
potential for success. When we despair in our own
lack of potential is when we truly fail.

Using Your Blog (o Create
Change

Your blog can be a conduit for change. Your blog can
help you realize the potential that you already see in
yourself or your business.
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But how?

First, of course, by inviting your readers to help you.
Second, by helping you identify the avenue for
change.

Consider writing about why you’re seeking change.
Then ask readers how they’ve dealt with similar
situations. As you read through their answers and
ideas, pick a few that resonate with you. As you work
with those ideas, write again about what you see as
the next step for your life or business.

Again, ask readers to participate in your evolution by
sharing the problems and solutions they can help you
with. Answer them, converse with them, create a new
way of viewing your business or your life.

These are conversations you might have with friends
in “real life” but your blog provides a platform for
creating discussion with a wider variety of
perspectives. You have the benefit of finding & using
opinions that may be more objective or that are
further removed from the way you view your own
business or life.

Start at the End

First figure out where you want to finish. Then work
backwards from there.

Why does this work? Because it forces us to
answer the real nut-busting questions: What is this
story about? Who's the hero? Who's the villain?
When protagonist and antagonist clash in the
climax, what does it mean? What do we really want
to say?

-- Steven Pressfield

If you want to reach your potential, you have to
explore it first. Know what possibilities exist out there.
Create a picture in your mind about what could
happen so that you can start to make it happen.

Explore your options. Explore the different paths you
have to take. Explore the destination that each path
might take you too. And work backwards from there
to create a compelling story for your readers.
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Resources & Post Ideas

Week 21 - Write about a short-term goal you have for
your life or business. Consider the steps you will use
to get there. Also be sure to write about how you will
feel when you’ve achieved your goal and how that
will change common activities as they are now.

Week 22 - Consider a concern or fear you have in
your business. How can you write about that fear in a
positive way? How can you reframe your feelings
toward it using your confidence in your potential to
overcome it?

Week 23 - Challenge yourself to write a post on a
topic that has several sides or angles. Be confident in
your opinion and write without using modifiers like “I
think.” Do offer your readers links to other bloggers
who have different opinions and invite discussion.

Week 24 - Identify one area of your life or business
that you’d like to change. Write about that topic &
solicit opinions from readers. Be sure to include why
you’re considering this change and the potential it
has to improve your situation.
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The Month of
Experience

Do you know the difference between education and experience?
Education is when you read the fine print;

experience is what you get when you don't.

-- Pete Seeger
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The beauty of blogging is that it takes traditional
publishing - newspapers, books, magazines - and it
opens up a whole new realm of digital experience.
You can use your blog to really create an online
world for your readers, complete with comfortable
chairs, good food, & plenty of entertainment.

But many mediocre blogs ignore this new reality of
digital experience. Instead, list posts and resources
posts create bland spaces that never fully live up to
their potential to dramatically impact their readers’
lives. How can you use your blog to create a fully
immersive digital experience?

Using Other Social Networks

One way to create an experience out of your blog
instead of just an online publication is to fully engage
other social networks. Our blogs already create a
space for social sharing via comments but opening
up the experience to Facebook, Twitter, Flickr or
other networks gives readers a way to further engage
with your ideas and opinions.

To do this, consider the social network that you’d like
to utilize. Each network has its own quicks and its
own type of audience. Understanding this will allow
you to base the experience you provide for your
readers on what they already expect out of this
network.

For example, Facebook is a place for family & friends
to stay in touch. Users post links, create status
updates, and share pictures to give a representation
of their lives on the “outside.” How does your blog fit
into this? Are you able to represent your brand using
these techniques? Facebook is for you if you see
your blog as true personal expression. You'll be able
to form tighter bonds with your readers by engaging
them as a blogger who feels like a friend or family
member.

On the other hand, engaging your readers on Twitter
may mean that the experience is based more around
networking and casual conversation. Can you create
a separate experience of your blog on Twitter based
on asking questions and sharing information of direct
use to your readers? Twitter is a great place for your
blog to be if you see your readers as wanting useful
information fast and an easy way to communicate
with you in real time.
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Techniques for a More
Experiential Blog

Consider a lesson from your past that has
shaped who you are, why you blog, or what you
blog about. Share this story with your readers,
embrace the personal introspection that you’ll need
to endure, and find common ground with your
readers when they comment in response to your
post. Tell your story succinctly but completely, include
details, free yourself from a few boundaries.

Use telling your story to set up a narrative around the
point you are trying to make or problem you are
trying to solve with your post. Once you’ve told your
story, don’t just revert to your information-driven
style, embrace the narrative and let the lesson flow.

Take the time to source creative or inspirational
images for your posts. There is so much more out
there than stock photography. Check out the Flickr
Creative Commons and use the “Attribution” library to
find images that photographers would /ove for you to
use, if you just provide them with a little credit!

If you’re feeling especially brave, you might allow a
post to be driven by a fascinating image that you find
while browsing.

Bring in unrelated inspiration. | am constantly
amazed how much inspiration | can draw from just
listening to public radio, watching good (and, yes,
lots of bad) television, or watching my daughter
interact with the world. None are directly related to
what | blog about but each has provided fodder for
some of my most popular posts. Allow yourself to be
inspired by outside interests and you might hit pay
dirt!

Use video or audio. Digital experience gives us the
opportunity to do more than just publish words on a
page. Creating video or audio content is an easy way
to fully engulf readers in the information or ideas you
want to share. While | strongly believe that online life
is no different than “real life,” there is no easier way
to give your readers the “real life” experience than by
capturing your mannerisms and way of speaking
using audio & video.

52 More Weeks of Blogging Your Passion by Tara Gentile | page 31


http://www.problogger.net/archives/2010/01/22/lessons-about-blogging-from-a-90s-road-trip/
http://www.problogger.net/archives/2010/01/22/lessons-about-blogging-from-a-90s-road-trip/
http://www.flickr.com/creativecommons/
http://www.flickr.com/creativecommons/
http://www.flickr.com/creativecommons/
http://www.flickr.com/creativecommons/
http://whyy.org
http://whyy.org

Resources & Post Ideas

Week 25 - Create a video or audio post to speak
directly to your readers. Share some useful
information or just some ideas you’ve been tossing
around. The point is not so much the content of this
post but the effort to create a unique experience of
your blog.

Week 26 - Write a post with a specific social network
in mind. If it’s Facebook, for instance, write your post
keeping the “friends & family” focus at the fore. Then
close the comments on your post and ask readers to
take the conversation about the post to that network.
Be sure to provide a compelling question or
controversial topic to discuss!

Week 27 - Create a post inspired by a photograph -
either your own or one found using a photo sharing
service. Write about the image as it pertains to your
interests & audience. Invite others to do the same on
their blogs or social networks.

Week 28 - Share a personal story and the lesson you
learned from it. Relate that to how your readers
engage with your blog’s topic or focus. Give your
readers ideas to use in their daily lives based on your
personal experience.
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The Month of
Obsitacles &
Growith

The dream was always running ahead of me.

To catch up, to live for a moment in unison with it,
that was the miracle.

- Anais Nin
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While a sense of confidence & optimism is
extremely important for your unique blogging
voice, having the courage to share your own
struggles is important to keep your blog human.

Blogging began as a sort of online personal diary.
Today’s most successful blogs are far from this,
instead acting as digital experiences of the more
traditional media we used to know & love so well. But
the very best blogs still maintain a human face by
sharing personal obstacles and the life lessons that
come from them.

What's Appropriate

Knowing what’s appropriate to share is important.
However it’s a distinction that only you as the blogger
can make.

Sharing obstacles that are behind you give you the
most clarity of purpose. You can use these blog posts
to offer your readers hope and fresh perspective. You
can also use them to highlight points of transition in
your own life or business.

Generally, what | find inappropriate to write about are
obstacles that you haven’t come to terms with yet.
Writing emotionally can be an excellent blogging
technique, but sharing fear or anger without some
perspective gives your readers a sense of unease.
While that alone may not be damaging to your blog’s
authority, continually doing so may leave readers
looking for information & inspiration elsewhere.

Instead, choose to write about obstacles that have
given you opportunities for growth. Use personal
challenge to stretch your readers’ expectations about
your blog.

Obstacles Create
Authenticity

Back in month 2, we explored the importance of
authenticity in blogging. Sharing the struggles -
amidst the successes & goals - of your journey
through personal & business freedom is another
important way to lend authenticity to your blog.
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Whether you want to accept it or not, having a blog &
writing in it regularly makes you an authority to many
people. It puts your in the spotlight and can make
you seem like you’ve got it all together.

You and | both know that’s not always true. | know it’s
rarely true for me, at least!

Writing about the things we struggle with allows
readers to feel more connected to us. It often
generates more conversation on our blogs and helps
our readers make the decision to convert to
subscribers or customers.

While no one wants you to suffer, they do want you to
be human.

Creating Opportunities for
Growth

Life’s obstacles often present us with opportunities
for growth that we would not otherwise experience.
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But hopefully, personal struggles are few & far
between for you. No matter, we can create
opportunities for growth.

Undertaking a public challenge on your blog will
stretch you in all sorts of ways!

Check out EtsyMetal’s Ring a Day project. Or
consider Bindu Wiles 21.5.800 project. Just

participating in group blogging project’s like Scoutie
Girl’'s We Scout Wednesdays can gives your
blogging muscles a stretch and provide opportunities
from growth in your own writing.

Perhaps there’s a challenge you’re undertaking for
your health or persona life. These are great
opportunities for creating growth on your blog as
well. Your readers will invite the chance to cheer you
own and help you with your goals.

Don'’t fear these opportunities. Embrace them & use
them to create new possibilities for your blog.

[
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http://etsymetal.blogspot.com/2010/07/etsymetals-ring-day-project-goes-to.html
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http://www.scoutiegirl.com/we-scout-wednesdays
http://www.scoutiegirl.com/we-scout-wednesdays

Resources & Post Ideas

Week 29 - Write about the challenges of blogging.
Use your post as an opportunity to solicit reader
ideas for blog posts and topics.

Week 30 - Participate in a challenge. Write about
your experience of the challenge, how it changed
you, and what you learned. Keep your readers
posted as the challenge unfolds.

Week 31 - Craft a post about a personal struggle that
you’re uncomfortable with. Don’t push yourself to
share private information but do challenge yourself to
open up to your readers in an unexpected way. Be
sure to identify a point of transition to give your
readers a sense of hope & optimism at the end of the
post.

Week 32 - Write about professional obstacle that
shows how you created a positive outcome out of a
tough situation. Be sure to pay special attention to
writing with confidence so that your readers get a
sense of your authority on the problem. Offer ideas
for helping readers with similar problems through
what you learned.
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The Month of
Provocation

| never considered a difference of opinion in politics, in religion, in philosophy,
as cause for withdrawing from a friend.
-- Thomas Jefferson
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The title of this month is, well, provocative.

Writing about controversial topics or unusual choices
is a tried & true way to engage your audience and
create discussion. Of course, it can also be
dangerous, with the potential to alienate your
potential customers.

If you’ve worked hard to create a trust relationship
with your readers, and your voice is personal &
authentic, writing about a provocative topic that
means a great deal to you is a great way to engage
your readers. You can fire them up, weed out the
lurkers & the wishy washy skimmers, and encourage
social sharing when you push the envelope.

How can you push the
envelope?

Unless you’re into shock value, pushing the envelope
can be a difficult task. Consider ways that you can
write blog posts on controversial topics that give you
an opportunity to speak your mind & heart but allow
for conversation.

- Take a new story and write about it in a fresh
way & from the unique perspective of your blog.

+ Take a blog post on another blog and offer the
opposite opinion.

« Offer a strong opinion on a subject specific to
your field.

+ Ask a question that really challenges your
readers to think.

+ Use a strong headline to increase reader
expectations.

Bloggers tend to think that sharing their faith, their
politics, or their unique philosophies might alienate
their readers. And it might - if you handle these
subjects without thought & care. But a blog that
doesn’t address controversial or provocative or
impolite topics every so often just isn’t interesting.

Whatever your convictions are, there are people who
share them. Writing & discussing them gives you a
chance to celebrate your shared experience.

It turns “meh” fans into loyal fans.
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Guidelines

So of course, now you want to know what guidelines
you should follow for crafting your provocative posts.

One word: respect.

Respect your readers enough to understand that

they care. Respect that they have their own opinions.

Respect that they will go elsewhere if they disagree
enough with that you have to say (and that’s ok).

Respect language enough to understand that some
words & phrases have other meanings and
understandings. Respect that humor can go along
way towards making your opinions more palatable.
Respect that conversation is a two way street.

It truly is important to understand that your readers
do care about what you have to say about important
topics. Even if you’re not comfortable with being an
“authority,” your opinions are interesting and they
inform what you do and how you see the world. And
isn’t that what blogging is all about?

In The Month of Authenticity, | noted that it’s
important to develop your personal voice without

using phrases like “in my opinion.” And that’s very

true - even when dealing with uncomfortable
subjects. But the tone, context, and language you
use can convey a sense of respect for others views.
You maintain your conviction, your readers maintain
their autonomy.

Creating a Sense of
Exclusivity

Every community - your blog included - has members
and nonmembers. It has those who belong and those
who don’t.

Not everyone wants to be a part of every community
and that’s a good thing. In fact, it’'s something you
can use to your advantage. Writing provocative or
opinion driven posts allows the “right people” to know
they’re in the “right place.” It also signals the “wrong
people” that this probably isn’t a great place for them
to hang out.

It’s nothing personal, it’s just the way it is.
Our job is to not concern ourselves with the wrong

people. Our job is to welcome, nurture, and serve
the right people.
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Writing about your own convictions from a place of Stay strong, stay convicted but be polite.
trust & authenticity gives people a sense of safety

and belonging. And then they’re more likely to join in

the conversation, even on posts that aren’t as

provocative.

Addressing Personal Attacks

Of course, when you start posting more controversial
posts - and even when you don’t - you’re subject to
personal attacks. Please know that these people are
not really your audience.

They are not people who would purchase from you
anyway.

They are not offended or hurt - they’re just rude.

The best way to deal with hurtful or inappropriate
comments is to delete them.

Occasionally you may want to reply or have other
readers reply (and yes, you can ask your other
readers to respond for you), but you should avoid
additional attacks. Kill ‘em with kindness if you will.

s
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Resources & Post Ideas

Week 33 - Share your opinion on a top news story
and relate it to your niche or blogging interests.
Gather links to support your ideas but give your
narrative the greatest importance.

For more ideas on using news stories to generate
content, check out Kimberly Turner’s column on Pro
Blogger.

This is one of my favorite techniques because it’s
always unexpected in my niche. It’s delivered great
results in the past. Here’s an example of how | used
a hot story at the time to define a problem for my
particular blog subject.

Week 34 - Consider a current trend or technique in
your industry or blogging community. Write a
compelling piece about why you agree or disagree
and create a dialogue about the topic.

Week 35 - Crowdsource a controversial blog article.
Find likeminded readers, peers, or colleagues and
ask their opinion on a provocative topic. Compile
their thoughts - and your own - into a congruent
narrative that highlights both the diversity &
consistency of your community.

52 More Weeks of Blogging

Although not controversial, my brief manifesto on
creative living was crowdsourced - and certainly
open to interpretation.

Week 36 - Write a single question and open the topic
for discussion in your comment sections or on
Facebook. Use a question that will spark strong
opinions but won’t cause personal attacks.
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The Month of
Geekiness

It's a stance towards knowledge and doing.

It's about communicating knowledge and process.
Teach your geekiness, and pass it on.

-- Liz Henry
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| believe that we are all geeks.

There are subjects, ideas, techniques, patterns,
codes, and objects that we can “geek out” about.
Being a geek is just another name for passion.

But I love the connotation that comes from accepting
that you're a geek.

Because it’s a little crazy.
A little off the wall.

A little out of the mainstream.

Embrace Your Inner Geelk.

So embrace your inner geek. Consider your blog
niche as just a starting point. What tiny corners of
your niche, your industry, or your subject matter can
you explore with passion? What is lying belong the
surface that makes you get all excited & giddy?

That’s geeking out.

Look at the last 10 blog posts you did that were
directly on your specific subject matter (not news,
events, or personal matters). What would happen if
you took each of those to the next level? Or what fine
points could you explore in each post on a follow up
post?

| also find reading other blogs in my niche to be a
source of geeky excitement.

When another blogger has created a powerful post, |
tend to want to write a long drawn out comment. But,
my friend, that’s not a comment - that’s a blog post.
It’s an excited, conversational, geeky post.

Those posts are powerful because they show that
you’re connected to the wider movement. They show
that you’re paying attention.

Your excitement shows that this isn’t just some fly-by-
night hobby. It’s something you’ve invested a lot of
time & energy in understanding and appreciating.

That kind of geeky energy is what great teachers &
communicators are made of.
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Writing Resource Posts

One of the big keys to optimizing your blog for search
is writing resource posts. These are posts that
answer simple “how to” questions that people search
for on a daily basis. Resource posts might also
explain an industry term, teach a certain technique,
or answer a common newbie question.

Writing a resource post can be boring though.
They can also be boring to read.

So how do you take a resource post and make it
something that’s interesting, engaging, and
shareable? Inject your geekiness.

« Use humor to make hard-to-learn subjects more
accessible.

+ Use inside references to entertain the initiated.

« Pull in insider knowledge from all over the web.

- Use the diverse resources (audio, video,
images) at your disposal as a card carrying geek
to make the resource more fun to use.

Using Pillar Content

Pillar content is just a fancy name for your geekiest
pieces. These are the blog posts that are consistently
useful & entertaining to people. They garner search
traffic, comments, Tweets, and “thank yous.”

Your pillar content is some of the most important stuff
on your blog.

So put it all in one place. Create a page on your blog
that you can use to explain a topic further and link to
each of your different resource posts on that topic.

At Scoutie Girl, | have a page for creative living and a
page for mindful spending. These are the two areas
of content that my blog revolves around now. You
can pretty much be guaranteed to find a post on
either of those topics each week. Sure, | blog about
plenty of other things - but | geek out on creative
living & mindful spending.

Creating an area like this on your blog is perfect for
readers - they can find more of what they want to
read - and it’s perfect for search engines - they see
how your blog is connected & what’s important.
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Resources & Post Ideas

Week 37 - Create a post that lists 10 must-see
resources on a geeky subject close to your heart.

Week 38 - Craft a “how to” post for a question you
are commonly asked. Use images or screen captures
where appropriate. Use bold formatting or lists to
direct readers eyes to important steps.

Week 39 - Write a funny post on an obscure part of
your geeky world. Dig deep to use an insider
reference or two. Don’t worry that not everyone will
get it. The right people will - and that’s what’s
important!

Week 40 - Create a visual guide to a small corner of
your industry or field. Look for the best of the best
images, infographics, and design in your niche.
Compile it into something that is easy to share and
even easier to smile about!
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The Month of
Dreaming

Dreams are answers to questions we haven't yet figured out how to ask.
-- the X Files
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We’ve discussed how your blog can be a resource, a
marketing tool, a community builder, an obstacle
dismantler, and a support system. But can your
blog help you realize your dreams?

Sure it can.

Honor Your Dreams

| find that a lot of people don’t honor their dreams.
Every so often, they let their sub-conscious play with
a big dream, a goal, an aspiration, but they don’t
speak it into being.

The same goes for blogging. You can’t honor your
dreams if you don’t even acknowledge their
existence.

Your blog should be a place where you cultivate a
community that will support your dreams, encourage
your convictions, and support your crazy ideas. If
you’ve been blogging consistently for a while, you
probably already have an audience - no matter how
small - that will do this for you.

But you have to ask. And you have to announce.

Your audience, as we discussed in the very first
chapter, wants to be a part of your team. They will
hold your hand if you let them.

So announce what it is that you're trying to
accomplish. Share with them the dreams that seem
to big to speak. Post about others who are doing
what you want to do and share how you would do
things differently.

Honor your dreams by allowing the possibility to exist
on your blog.

Julie Green, from up up creative, does a fantastic job
of letting her dreams hang out there. In a recent post
on business models for creatives, she outlines her
dream for her life and business: sustainability,
success, family, etc... Julie allows her frustration to
show but always writes with a sense that, by
speaking her goals, she will achieve them.

Her writing is raw but empowering. Her dreams are
honored and her frustrations are accepted.

In return, she gets ideas and support from her
readers. They honor her dream, as well.
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Dream Bigger

I’m a huge advocate of thinking big & dreaming
bigger. There’s no sense in thinking about the status
quo when what you want to achieve is something
more.

And there’s nothing wrong with identifying the
something more you want to achieve.

Use your blog to push yourself and your dreams a
little further each time you write about them.
Encourage your readers to participate in pushing and
prodding you towards success.

Your blog is a built in accountability tool. You are
accountable for what you write as soon as you hit the
“publish” button. You are held accountable by the
words & deeds of your readers. You’re held
accountable when you share your content on Twitter
& Facebook and when friends and family read what
you’re doing.

Use that accountability to make small dreams a
reality and make big dreams seem feasible.
Regularly push yourself to the limit and ask your blog
community to take you one step further.

To take it to the extreme, you might only blog your
dream. For instance, Melissa from Operation Nice, as
well as Jenn & Amanda from Kind Over Matter, have
made it their dream to create a nicer, kinder world.
Their blogs exude this mission from every pixel. Their
posts work towards this goal with every word &
printable.

If you’re having trouble narrowing your blog topic or
niche, considering blogging your dream. You never
know what you might achieve!
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Resources & Post ldeas affect your dream? Write an assignment (in the style
of Operation Nice) to your readers that will help push

Week 41 - Create a post that outlines your dream by the movement forward (even if just a bit!).

linking together several mentors, businesses, or
organizations that you admire. When you pull it
together, make sure to explain your fresh perspective
on how you would do something similar.

Week 42 - Conduct an interview with someone who
typifies your dream or has achieved part of what you
want to accomplish. Find out their tips for success
and also find out what didn’t work for them. See if
you can find a shared experience to discuss with
your interviewee and find common ground.

Week 43 - Give an update on your progress towards
your goal. Ask your readers to push your further and
give you stretch goal beyond what you’ve already
outlined.

Week 44 - Write a letter to your future self. Let her
know how proud you are to see her achieve her
dreams. Let her know what details amaze you the
most. Think about the friends & family that your
success has affected as well.

Week 45 - Consider your dream as part of a greater
movement. How does the success of that movement

- -~ \Xepla * . » Pacci . AP ile aoe
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The Month of
omyjort &
irit

If you look for truth, you may find comfort in the end;

if you look for comfort you will not get either comfort or truth

only soft soap and wishful thinking to begin, and in the end, despair.
-- CS Lewis
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When writing a guide like this, it can be easy to focus
on the difficulties you have with blogging: blogger’s
block, networking, community building, finding a
voice. But blogging doesn’t have to be difficult - in
many ways, it’s a comforting, cathartic, spirit-building
experience.

If you've read this far, | hope that you take the
exercises and ideas you absorbed to heart. They will
help you create a blog that engages your readers
and builds a supportive environment. You’ll no longer
feel like you’re blogging to an empty room but a
group of friends.

Saying “l am”

One way to find comfort in your blog is by saying “I
am.” | am hungry. | am tired. | am giddy. | am
searching. | am sharing.

Saying “l am” is a powerful thing. No longer are you
describing the outside world or even the effect you or
your ideas have on it. You are describing your state
of mind, body, and spirit.

| am present.

When you speak that self-realization, you find out
who shares in your state of being. People come out
of the lurker’s woodwork because you open yourself
up so simply. It’s hard not to respond to someone
gently saying “l am.”

You'll find comfort in what you share with your
readers. Your readers will find a place online that
they can identify with very personally. “I am” [your
blog].

The Spirit of Your Blog

Let’s imagine your blog has a spirit all its own. Maybe
a unique perspective, related to but separate from
your own. An individual way of approaching the
world, a fresh personality for greeting new friends.

What would the spirit of your blog be?

Is your blog a petulant child? A learned elder? A
drunk friend? A comforting mother?
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Wow, those are kind of all stereotypes. And I'm just
going to imagine - and hope - that your blog is not a
stereotype. Cultivating a unique spirit or personality
for your blog can give you an edge. It helps define
what it is that you’re writing about.

Giving your blog its own identity also helps you step
away from your blog a bit. You are not your blog. And
if you’re shy - like me! - it's comforting to remember
that. It makes it a little easier to share a strong
opinion, disagree with a trusted blogger, or even sell
your stuff.

Your blog is special and unique. Take comfort in the

separation. Pour yourself, heart & soul, into your blog
but allow it to speak for itself at the same time.
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Resources & Post Ideas

Week 46 - Write post in stream of consciousness
style that describes your “I am” right at that moment.

Week 47 - Craft a post with images that give you
comfort for whatever is troubling you. Don’t just use
easy pictures of family or fuzzy puppies. Source
images that show how you’ll move past whatever it is
that you’re dealing with.

Week 48 - Create a blog post that acknowledges the
fear of failing to reach your dreams. Breathe them in

for a minute and then consider how you can address
those fears to find comfort. Ask readers to share their
own fears.
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The Month of
Motivation

Enthusiasm is excitement with inspiration, motivation, and a pinch of creativity.
-- Bo Bennett
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Well, here we are at the end - the 12th month. After
11 months worth of introspective & challenging blog
ideas, it way be hard to get moving on your journey
towards better blogging.

Finding the motivation for blogging is tough on any
day. If it’s not something that makes your spirit soar,
it can be downright draining.

Using Your End Game

At the beginning of the book, | asked you to consider
your end game for blogging. What are you really
doing this for? Why have you started a blog? Why do
you continue to write in it?

Your end game should be your ultimate motivation
but not necessarily your inspiration. It’s the reason
you do what you do but it’s not the spirit of each and
every post.

Use your end game to find the energy & time to blog.
Concentrate on reaching the next 100 newsletter
subscribers or selling the next $1000 of inventory.

Push yourself to meet 10 new people this week. Or
get interviews for 3 new positions.

Whatever your motivation for blogging, remind
yourself regularly about it. Use it to motivate each
post - even when it seems difficult to blog.

Unplug

Want to find the energy to blog? The motivation to
see how your writing can make a difference for
yourself and your world?

Unplug.

Sure, sure, you know if you turn off Tweetdeck &
close down Farmville you could get more done... but
what about email? What about television?

| don't prescribe this lightly. | tell you that this is one
of the keys to getting something down - getting
unstuck & finding your motivation - because I've done
it.
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In case you weren't already being real with yourself,
let's go to that "real" place a moment, shall we? Just
how much TV do you watch? How many times do
you find yourself trying to accomplish something
while sitting in front of the TV? How many times are
you sitting there flipping through channels, nothing to
watch, and yet you still keep watching?

Turn it off.

Do something else. And let your mind explore other
possibilities. When | do this, | get at least 3-4 new
ideas for posts - in about 15 minutes.

It’s not technology we should be afraid of. It’s a life
where we’re always connected, always interrupted,
always distracted, always bombarded with
information and requests. It's a life where we have
no time to create, or connect with real people.
--Leo Baubata

The beauty of it is, when you start accomplishing
things or becoming more connected with your blog,
you will build such momentum that even turning the
TV back on seems silly. You won't miss it.

Stepping off my television soapbox & on to my social
media soapbox.

If you're trying to accomplish anything on your
computer - a press release for your business, writing
a chapter in your novel, digital scrapbooking - odds
are, the stuckness you feel is caused by the
incessant need to check & recheck & check again if
someone is talking to you on Twitter, Facebook,
email, or something else.

On top of that, you don't want to miss the last great
blog post on your favorite blog (hopefully, Scoutie
Girl).

| don't judge you. I'm the same way. But I'm turning
mine off.

Specifically, here's what | am doing:

» Forsake Tweekdeck. | only use the slow &
clunky traditional Twitter interface. | close it most
of the time.

+ | leave Facebook closed most of the time.
Simple? Sure. But those notifications are
nagging & very time consuming.

+ Leave email to certain times of the day when I'm
less creative.

Unplugging - from TV, from the computer, from social
media - creates a free space for creativity. Once that
creativity gets put into action, you create momentum
that makes plugging back in seem like a chore. Once
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plugging in becomes a chore, creating action is what
is easy & comfortable.

Yes, if being "plugged in" is a chore, creating action
is easy & effortless.

Before you think I'm crazy or an idealist, let me
explain that | don't believe that being plugged in is
bad. | love to plug in. But I'm very conscience of
when | do it. | make the decision to unplug from my
creativity & plug into the connective brain of my
network. When I'm plugged in, | enjoy it for what it is
and | give it my full attention.

Bottom line? | don't have a passion for flipping
aimlessly through TV channels... | don't have passion
for switching back & forth between browser tabs
never really knowing what's going on... | have a
passion for doing great things & creating cool stuff.
And that passion turns into great blog posts. So that's
what | plug into.

s
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Resources & Post Ideas

Week 49 - Find a blog project or theme to participate
in. On Scoutie Girl, | run “We Scout Wednesdays,”
where | challenge readers to write or post on the
same subject | am and share their link with the
community. Fun and easy!

Week 50 - Create a “why | blog” post. Share with
your readers your motivations for blogging, what it
does for you, and why you love(/hate) it. You might
rediscover why you started this crazy adventure in
the first place.

Week 51 - Create a video post. It’s easier than you
think! A simple webcam or digital camera with video
feature is all you need - even an iPhone. If writing
just isn’t working for you, maybe speaking your post
will. If promoted to the right crowd, video posts can
dramatically increase pageviews and reader
involvement.

Week 52 - What do you plug into when you’re
unplugged from technology? Craft a post around that
topic and discuss how it impacts your blog’s bigger
picture.
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Conclusion

Congratulations! You'’ve just ingested 12 months worth of blog inspiration &
information.

Use this information wisely. Build the blog you’d love to have. Create a community.
Give back and expect a return on your investment.

Blog with purpose and with passion.

Your blog is a chance to explore yourself, your interests, your business, and your
world. Use it to delve deep. Or scratch the surface. But do it with intention.

Create something beautiful with your blog and the rewards will be many.
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Exclusive Webinar

Thank you for preordering your copy of 52 MORE Weeks of Blogging Your Passion.
Below, you'll find an exclusive webinar recording. In the beginning, | share a bit of the
motivation behind this ebook and how it is an extension of the growth I've had in my own
blogging over the last 9 months.

The rest of the time (about 50 minutes) is spent answer reader & participant questions.

Click here to view the video.

PASSWORD: themonthofawesome
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About Tara Gentile

I’'m Tara Gentile, the editor & head writer behind Scoutie Girl,
the blog with a penchant for the passionately handmade. I'm in
the process of building a web empire. True tale.

After giving birth to my little muse Lola, | took a big leap by
quitting my job to spend time with her and get back to my true
passion. You see, my degree is in Religion, complete with a
minor in Music. While my skill set and qualifications may be
many, it was difficult for employers to take my background
seriously in a changing job market. But since the current job
market would’t have me, | changed the job market. | jumped
into blogging — getting back to my passion for the written word
— and learned WordPress inside and out. In short, | found a
career to stimulate both the right & left halves of my brain. Gold
mine.

Now | help little businesses think really big.

You're at a crossroads, a tipping point, a fork in the road. You
need big ideas that fit your business model and get you excited

about working 14 hour days. | can help. Growing your business while feeding your passion is what gets me excited.
Taking your business to the next level makes me wake up each morning with a smile.

When you’d rather spend more time creating, innovating, and achieving, you can count on me to bring you the whole

package — from one maker to another.
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